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class news

35
Planned Giving Agent: Richard V. Kemper

37
Planned Giving Agent: Daniel W. Pettengill

38
Class Secretary: Andrew H. Cox, 

540 Harland St., Milton, MA 02186

Class Agent: S. Kirby Hight

39
Class Secretary: John H. Rich, Jr., 

Rocky Point Lane, Cape Elizabeth, ME 04107 

40
Class Agent: Philip B. Gates

41
Class Secretary: Henry A. Shorey, P. O. Box

317, Bridgton, ME 04009 (May 1-Nov. 20); 

211 Islip Way, Sun City Center, FL 33573

(Dec. 1-Apr. 30);

Class Agents: Maurice T. Littlefield and

Thomas J. Sheehy, Jr., M.D.

Hank Shorey reports: “Helen Jane Kelly and

Dr. Thomas Joseph Sheehy were united in

holy matrimony with the blessings of their

families at Saint Patrick’s Church,

Huntington, N.Y., on Friday, June 17, 2005.”

42
Class Agent: William J. Georgitis 

In a recent article from the Everett Advocate

“Sports Scrapbook,” Robert Bell was

honored in a write-up. As a Life Member of

the “E” Club, Bob had an illustrious

football career throughout his years at

Everett, Bridgton Academy, and at

Bowdoin. He was also invited by the

Philadelphia Eagles for a tryout, but the call

to duty took precedence, and he served in

the U.S. Navy for the next four years. “We

commend him for playing a pivotal and

significant role in sustaining Everett’s rich

and renowned tradition of athletic

excellence. More importantly, he personifies

the true gentleman,” the article reads. Bob

has lived in retirement for many years in

Sarasota, Fla. From an Everett, Mass., Everett

Advocate article, August 19, 2005.

43
Class Secretary: John W. Hoopes, 

P. O. Box 3992, Wilmington, DE 19807

Class Agent: Edward F. Woods, D.M.D.

Planned Giving Agent: Andre E. Benoit

Class Agent Jack Hoopes reports: “Since

the last epistle, our Class has lost at least

three more members. Retired Navy

Captain Robert I. Marr died March 20,

2004, in Annapolis. Retired after 27 years

in the Navy, where he commanded several

destroyers, served as squadron

commodore, and received more than 11

military awards and medals, including the

Navy Commendation Citation. Philmore

Ross, who owned retail stores in

Brunswick, died September 4, 2005, in

Boynton Beach, Fla. He was active in the

Brunswick community, in the Chamber of

Commerce, Pee Wee Hockey, United Way,

and other charities, and served on the

school committee for many years. Warren

G. Wheeler, Jr., was a former president of

Schurz Communications Inc., having

previously been general manager of The

Tribune, South Bend, Ind. After destroyer

service during World War II, he earned

degrees in journalism from the University

of Missouri and joined The Tribune as a

police reporter in 1948. After retirement

in 1982, he and his wife Jean took their

30-foot sailboat down the Mississippi to

Marco Island, Fla., where they stayed until

his death. Ed Simonds wrote from

Scarborough that he had seen a “Chess

Notes” column by a Harold Dondis in The

Boston Globe and wondered if it was “our”

Harold. On my second phone call (he was

in Vermont at a chess tournament when I

first called), he confirmed that he had

been writing the 

bi-weekly column for 43 years. In 2001,

the United Chess Confederation named it

Best Chess Column. In 1964, he beat

Bobby Fischer in a tournament in

Fitchburg, Mass. (Harold modestly says

that there were about 60 others playing

against him simultaneously). He chaired

the U.S. Chess Trust and helped found the

Chess Hall of Fame and Sidney Samole

Museum of Chess in Miami. On the side,

he spent his career at the Boston law firm

now known as Rich May, where he was

managing director and is now of counsel

to the firm, which specializes in corporate

and utility law. He says that he even

argued (unsuccessfully) one case before

the U. S. Supreme Court. Bob Edwards

reported from the mountains of southern

Oregon, in Ashland, where he and

Charleen have been living for 20 years. He

mentioned that Len Johnson and Louise

had visited in the smoky fire season, but

that it was crystal clear when he was

writing. We should note gratefully the

Donald Cole Larrabee funds set up in

Donald’s memory, as reported in the

College’s 2004-2005 Report of Gifts. 

We have moved to Kendal at Longwood, a

CCRC near Longwood Gardens, only five

miles from our previous home and about

three miles from where I grew up. Please

send news to my new address in our

retirement community. It was only a five-

mile move, but tough nevertheless.”
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Class Agent and Class Secretary: 

Walter S. Donahue, Jr.

45
Class Agent: Robert I. de Sherbinin

Planned Giving Agent: Timothy M. Warren

46
Class Agent: Campbell Cary 

Planned Giving Agent: Philip F.M. Gilley, Jr.

47
Class Secretary: Kenneth M. Schubert, 11

Whisperwood Point, Galena, IL 61036

Class Agents: Charles A. Cohen and 

Widgery Thomas, Jr.

Planned Giving Agent: Robert L. Morrell

Stanley Dole was recently elected to serve

a four-year term on the Olivet College

board of trustees. “Stanley worked as a

certified public accountant for Ernst and

Ernst in Grand Rapids for 25 years and

then operated his own accounting firm

until his retirement in 2004. [He] and his

wife, Betsy, who served on Olivet’s board

for more than 20 years, have been strong

supporters of the college and founded the

Betsy Dole Women’s Resource Center.” From

an Olivet College news release, November 16,

2005.

48
Class Secretary and Class Agent: 

C. Cabot Easton, 2 Tobey Lane, 

Andover, MA 01810

Class Agent: John L. Tyrer

Planned Giving Agent: Donald F. Russell

Harold E. Lusher updates: “As people say

hereabouts, ‘Well, I’m still on this side of

the sod!’ Apart from a touch of

osteoarthritis in the knees, and the prospect

of rising gas prices, I seem to be holding on

pretty firmly. Regards to all classmates.” 
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Class Agent: William G. Wadman

Planned Giving Agent: Edward J. Guen

Joe Bridges reports: “Still banging away, on

a computer now instead of a typewriter,

and slightly bothered that Shakespeare

managed to get it all done with a quill pen,

no C-Drive, printer or scanner. I’ve been

getting published for the last four to five

years by the South Boston Literary Gazette, a

little magazine edited and published by

four great guys from South Boston. They

get their support from Mayor Menino’s Arts

Council, various businesses and area banks,

just managing to scrape by for three or four

issues a year. It’s Southie-oriented, but they

have contributors from all over the country,

plus places like New Zealand and Canada.

So far, I haven’t made a dime on any of the

poems or short stories they’ve used, but I

like the magazine and I like their style; and

who retires on the millions he made from

poems, anyway? I’ll be 78 in November,

don’t feel it, and unless I get hit by a truck,

I should be good for another twenty years

minimum. Why quit just because someone

tells you to act your age and play checkers

in the park? Say hello and good luck to all

the survivors of our great brand-new post-

war Class of ’49.”
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Class Agent: Sanford R. Sistare

Class Secretary and Planned Giving Agent:

Merton G. Henry, Jensen, Baird, Gardner &

Henry, 10 Free St., P.O. Box 4510, 

Portland, ME 04112

51
Class Secretary and Class Agent: 

Leroy P. Heely, 13 Zeitler Farm Road,

Brunswick, ME 04011, nrheely@gwi.net

Class Agents: David F. Conrod, 

William J. Nightingale, Robert J. Kemp, and

Chester E. Homer

Class Agent Roy Heely reports: “Athletics at

our alma mater have garnered much

attention in recent years what with hockey

and basketball teams—men and women—

posting fine seasons followed by playoff

spots in NESCAC and NCAA Division III.

and, every dog eventually has its day, as our

footballers, after several seasons of

frustration at picturesque 103-year-old

Whittier Field, posted their first winning

season since 1998 with a 6-2 mark. Here’s

an astonisher from our leather helmet days:

won-lost-tied numbers for seven game

seasons from 1947 through 1950

respectively were 3-4, 4-3, 3-3-1, and 

3-3-1. And, a drought it was during the

twenty-first century from 2000 through

2004: 0-8, 1-7, 1-7, and 2-6. We’ve come a

long way, yes? And, you can look it up:

www.bowdoin.edu/athletics. Save the dates:

Thursday, June 1 through Sunday, June 4,

2006. For what? Our big five-five reunion

doth beckon, that’s what! Come, take in the

old (Memorial Hall, Searles Hall, the Quad)

and behold the new (Cleaveland and

Druckenmiller Halls, Smith Union). We are

still a force to be reckoned with, as some 60

percent of our 1947 freshman flock is still

trying their best to keep out of mischief.

Some may ponder—what can we do for an

CLASSNEWS@BOWDOIN.EDU

Last fall, the Bowdoin cross-country team

took a lobster boat field trip with Evelyn

Hewson King ’80.

(L to r): Dave Smith ’61, Mike Frieze ’60,

Bob Smith ’62, Joel Sherman ’61, Jay Green

’60, Ed Kaplan ’61, Jerry Slavet ’61, and

Roger Gordon ’54 (not pictured) helped Joel

celebrate his 65th birthday at the

Commandant’s House in the Charleston

Navy Yard.  
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rt is alive on campus, from the musicescaping through doors and windows ofGibson Hall to the exhibits of student artin the “fishbowl” of the Visual ArtsCenter. Posters and bulletins adorn wallsand doors across campus advertising per-
formances of every ilk and seeking new members for yet
another musical or dance group. Theater auditions and per-
formances are packed. Students who are talented enough to
attend art colleges and music conservatories are choosing to
come to Bowdoin instead, and students who’ve never picked
up a paintbrush or a script are enrolling in visual arts and per-
formance classes, sometimes unleashing enormous hidden tal-
ent. Faculty from all disciplines are incorporating art in their
courses as never before, and for the first time in Bowdoin his-
tory, students will be required to take at least one course in
the arts before graduating. The College is continuing to make
a substantial investment in arts infrastructure, from the com-
pleted reconstruction and expansion of Memorial Hall and the
renovation of the Chapel, to renovation of the Walker Art
Building beginning this summer and the proposed construc-
tion of a concert hall in the Curtis Pool building. “The arts bring energy and creativity, a kind of learning
that can only enhance every other kind of learning,” said
June Vail, professor of dance and the founder of Bowdoin’s
dance program. “The enterprise of a liberal arts education is
integrative, to educate students to be creative and flexible, to
harness their energy in a different way.”

A Little Art History
Bowdoin’s connection to the arts had auspicious beginnings.
In 1811, James Bowdoin III bequeathed his substantial art
holdings to Bowdoin, creating the country’s first collegiate
collection of European paintings, prints and drawings. The
Bowdoin family added its considerable portrait collection in
1826. The Walker Art Building opened in 1894, one of the
first college art museum buildings in the country. And some
of the College’s most enduring traditions are artistic ones: The
student dramatic group, Masque and Gown, was founded in
1903, and has sponsored a student-written one-act playwrit-

ing contest for more than 70 years; and the male a cappella
group, the Meddiebempsters, has been around since 1937.

Despite that, the arts had almost no role in the curricu-
lum in the College’s early history. Other than teaching stu-
dents how to render images for scientific purposes, Bowdoin
didn’t offer classes in the arts until 1913, and those were lim-
ited to art and music history with a little musical perform-
ance. The creation of art for art’s sake was considered a nice-
ty, a cultural and social pursuit not appropriate for serious
higher education.

“The arts struggled to gain a foothold in academia,” said
Clifton Olds, Edith Cleaves Barry Professor of the History
and Criticism of Art, Emeritus. “The teaching of art history
didn’t take hold in this country until the turn of the 20th
century, and that was only because it has the advantage of
being ‘historical.’”

The tide truly began to turn in the 1970s with two seem-
ingly unrelated events: First, traditional all-male colleges like
Bowdoin began admitting women. Later in the 1970s and
into the 1980s, the emergence of cognitive psychology
helped to validate the intellectual importance of the arts.

“It was only in maybe the past 30 years that men in coed
liberal arts colleges have begun taking studio art classes in
great numbers,” Olds said.The same is true of the performance of music, particularly
instrumental music.

“Gibson Hall [built in 1954] was designed around an
amphitheater for the glee club,” explained Elliott Schwartz,
Robert K. Beckwith Professor of Music, Emeritus, who taught
at Bowdoin from 1964 to 2002. “There were no lockers for
instruments. The only instrumental music on campus was
the ROTC band and a small football band. I was the first fac-
ulty member not interested in voice.”“Bowdoin is similar to other New England formerly all-
male colleges in that it was very suspicious of the arts as a
creative exercise,” Schwartz said.“It started with the distrust by the Puritans of all the arts
as the practices of libertines,” Helen Vendler, poetry critic
and the A. Kingsley Porter university professor at Harvard
University, explained in an interview in the Jan. 28, 2005,

The creation and appreciation of art is universal across continents, cultures and

classes, and at the same time is intensely personal.
But does that make it worth studying, worth funding, worth doing? Does art matter?

These questions arise in conversations among politicians, philanthropists and educa-

tors, and while they often are not asked that openly, they are answered nonetheless

with the decisions we make and the direction we take as a society. At Bowdoin, the ques-

tions have been asked – and discussed at length – and the answer quite simply is “yes.”by Lisa Wesel
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arts
matter

why thearts
“The history of civilization is written in

art. For a people to be civilized, they needto understand their history.”
Peter Simmons ’78, executive director of the Bowdoin Summer Music Festival.

“The history of civilization is written in
art. For a people to be civilized, they needto understand their history.”

Peter Simmons ’78, executive director of the Bowdoin Summer Music Festival.
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CLASS NEWS: where alumni turn first
Advertisements in Bowdoin appear in the Class
News section of the magazine, the pages that
most alumni tell us they turn to first. Class News
and alumni profiles comprise the most popular
subject matter in Bowdoin.  

FEATURES: in-depth articles
Each Bowdoin issue contains three or four full-
length feature stories that immerse readers in
the Bowdoin experience. Spotlighting the wide
range of remarkable Bowdoin students, alumni,
faculty, and staff, these in-depth articles also
intellectually examine subject matter relevant to
the Bowdoin community on- and off-campus. 

DEPARTMENTS: more than campus news
Our departments offer more than campus news
briefs, including original literature by award-
winning alumni and faculty writers, book and cd
reviews, quirky pieces on offbeat endeavors, and
additional profiles of intriguing Bowdoinites.

BOWDOIN

Welcome to Bowdoin, the alumni magazine of Bowdoin

College. We are proud of the extraordinary loyalty of our

alumni to Bowdoin, and to their magazine. Far from mere

college spirit, this remarkable allegiance is born of a close-knit

community fostered in the hardy landscape and unique character of

the State of Maine at one of the nation’s most prestigious liberal arts

colleges. Three times a year, Bowdoin reaches a nation-wide audience

of intelligent, prosperous, and adventuresome readers who are

profoundly interested in what is happening on the Bowdoin campus

and within the Bowdoin and educational community at large. 

THE BOWDOIN EXPERIENCE
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college&maine off-road

Dangers aside, Peter Hudson says he begged Stack to take him

out after watching him surf from the beach:

“I’m from Atlanta,” says Hudson, so there wasn’t exactly any

surfing there, but there was something so appealing about it to me.

The first day I went out, it was huge. It was early November and I

played around in the whitewater. I think I stood up that first day

and I knew that I was a surfer. I didn’t even catch a wave really, just

the experience of being in the water ... the rest is history.”

It’s a history that stretches back several generations at Bowdoin.

An April 25, 1969 article in The Bowdoin Orient titled, “The

Endless Winter: Me. Surfing,” details the formation of a surf club at

Bowdoin. “Driven by insanity of uncertain origin,” wrote alumnus

Martin Friedlander ’71, “members of Bowdoin’s Admiral Peary Surf

Club have been taking to Maine’s tepid thirty-eight degree water ...

Anyone interested in dodging ice floes, or learning how, is welcome

to attempt membership and the hardship it entails.”

Fittingly, Friedlander’s son, Jeffrey ’08, is now among those who

enjoy winter surfing at Bowdoin. “There are quite a few surfers in

our class for some reason,” he observes. “I guess we are replenish-

ing the surfer pool.”

RIDING A WAVE

While no club formally exists, Samuel Stack likens it to a team

sport: “If I’m going surfing the next morning, I go to bed early. It’s

Saturday night and we’re all going to bed at 10 o’clock so we can

go surfing the next day at dawn. Find another kid who’s that dedi-

cated and not on a team.”

Jessi McGreehan is among a scant handful of women who surf at

Bowdoin, but says the sport is gaining popularity among women

throughout Maine and all over New England.

“When I first started surfing, there were no women out at all,”

says McGreehan, who grew up in the Portland area. “The number

is growing a lot now and that’s really exciting.”

She seems slightly amused at the enthusiasm of her male winter-

surfing counterparts at the College. “The boys are a lot more excit-

ed about it than I am,” she chuckles. “I’ve been doing it for longer

and I know how much you freeze your tush off.”

For their part, the “boys” bow to McGreehan’s experience:

“Jessi rips,” says Bittl, in perfect surf slang.

“She’s like the original Maine surfer,” agrees Haynes. “When we

got here she was the only one who knew where the beach was.

She’s a native. She sort of led us to the Promised Land. I mean, we

could have figured it out ...”

McGreehan gets a kick out this: “There’s chivalry in surfing still,

I guess. We’re definitely friends.”

But more than the friendship or the physical workout, the stu-

dents say extreme surfing is the perfect antidote to extreme

studying.

NATURE’S POWER

“There’s nothing better to get my mind straight,” says Bittl. “I’ve

made a lot of my academic decisions based on surfing. It’s just

pleasant to be out there, to see the dawn.”

McGreehan also says surfing helps her find balance and self-

expression. “It’s a thing that is relaxing,” she says. “Just the ocean

itself is very calming. Surfing is just another way to make contact

with the ocean. 

“Some people are like, ’These people are crazy!’” she adds.

“Yeah, we’re totally crazy. Still, I think people find a way to express

themselves at Bowdoin. Surfing is just another thing to do.”

Schlotterbeck agrees. “It keeps you humble and it keeps you

happy,” she says, “Maine has some beautiful coast and some

beautiful waves, and it’s a pleasure to be able to share that with

such good people.”

“At one cove this winter, there have been

two seals that watch each session. They sit

about 60 yards off and you can see them

wondering, ’What are you doing here?‘“

college&maine off-road

W
ave? As in frigid Atlantic Ocean wave? Yup. Sullivan is

one of more than a dozen Bowdoin students who regu-

larly surf the Maine waters in winter.

Fall and winter are actually the best times to surf in Maine,

according to aficionados. That’s when offshore hurricanes and

Nor’easters bring large swells onto beaches including Popham, Reid

State Park, Small Point and Portland-area beaches such as Higgins

and Scarborough.

Winter surfing is an extreme sport that has gone through, well,

waves of popularity at the College. After the hurricane-heavy sea-

son of 2005, it’s cresting high.

In spite of the popular myth that Maine winters are unrelent-

ingly frigid, winter surfers are not hanging ten at ten degrees,

says Jessica McGreehan ’08. “It’s actually not that cold in the

water,” she says. “You’ve got your wetsuit on, and gloves and

head gear, and that keeps you pretty warm. Normally in the win-

ter you can stay in for about an hour ... and then you hit a point

where it’s suddenly cold.”

With recent water temperatures of roughly 38 degrees, that may

be an understatement.

But Bowdoin’s surfers – including Sullivan and fellow sophomores

Samuel Stack, Peter Hudson, Bennett Haynes, Sara Schlotterbeck,

Steve Holleran, and Jim Bittl  – are willing to brave the cold for that

hour of what Bittl describes as “gloriousness – almost every time it’s

great,” and what Holleran calls “a unique experience, because

nowhere else is the ocean so vibrant and so harsh.”

The surfers several times a week, at dawn, when winds are low-

est and they have the beaches mostly to themselves. The hardest

part, all agree, is getting in and out of their wetsuits – which offer

roughly five millimeters of porous rubber insulation between them

and the sea, but offer little protection against the cold air.

They take turns “shredding” the waves, mostly observing surfer’s

etiquette, which says the paddler closest to the breaking curl gets

first dibs on the wave – providing the surfer can stand up. They

learn from each other, and through trial and error, the rules and

the skills required to surf Maine’s frigid waters, which are not with-

out their dangers.

Bowdoin students aren’t the only ones icing Maine’s winter

waves. Randy Pelletier, a senior administrator for Bowdoin

Information Technology, regularly surfs at local beaches on his own

custom-made surfboards.

Pelletier grew up in California and says he began building his

own boards because “Maine surfing calls for a different kind of

board than in California. Here, you need a wider board and flatter

surfaces on the bottom, because the waves are flatter and more

drawn out and wet suits add a lot of weight.”

Pelletier makes a range of boards – mostly six and a half foot

short-boards. Each is carved from a polyurethane core, covered in

fiberglass cloth and given a final resin coating. Boards take approxi-

mately 10 hours to craft.

“There are definitely some world-class spots here,” says Pelletier,

who sometimes pops out for a quick session during lunch. “And at

one cove this winter, there have been two seals that watch each

session. They sit about 60 yards off and you can see them wonder-

ing, ’What are you doing here?’”

“I think the biggest danger is other surfers,” says Samuel Stack.

“But it’s not as crowded here as it is on the West Coast. The biggest

injury is Reid at low tide; we’ve broken boards there; I’ve face-

planted into the sand. “

“Yeah, We’re Totally Crazy!”

When the snow starts to fall, Sean Sullivan ’08 has a tough choice: Does he hit the 

slopes or catch a wave? “Either way,” he says, “when the storm comes, I wanna go.”
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Bowdoin is distributed to more than 26,000 readers, some 68 percent of whom are Bowdoin graduates. 
The rest are donors, friends, parents, and members of the campus community. The figures presented here 
are based on information provided by the Bowdoin Alumni Relations Office, July 2006.

EDUCATION
Bowdoin serves a well educated, 
discerning readership.
52%  have an advanced degree 

(64% of those who majored in a science while at Bowdoin)
26%  have a master’s degree
22%  have a Ph.D., MD, JD, or other doctorate

EMPLOYMENT
Bowdoin graduates are savvy consumers who 
possess the wherewithal to purchase.
24%  business
12%  education
10%  financial

9%  medicine/health care
8%  law

GENDER
Bowdoin became coeducational in 1970.
69%  Male
31%  Female

FAMILY
While the majority of alumni are male, over 62%
of alumni are married.

FAMILY TIES
Bowdoin loyalty is more than skin deep.
35% of alumni have at least one other alumni 
family member

TOP FIVE STATES

21% Massachusetts
16% Maine
9% New York
7% California
5% Connecticut

GEOGRAPHIC DISTRIBUTION

New England 
47%

Mid Atlantic
19%

South
7%

Midwest
7%

West
14%

Foreign 6%

25                                 45                      55 & older

7%                43%                        19%               31%

AGE OF READERS
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Vol. 3                   April 1                      April 15                   mid-May
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Walk across the Quad, however, from venerable Massachusetts
Hall past the newly restored Romanesque towers of the
Chapel to the Gothic bulwark of Hubbard Hall and beyond
to Coffin Street, and there is nothing to tell you that this his-
toric New England college campus is anything but a 19th
century architectural treasure trove. The greening of Bowdoin
is virtually invisible. Yet beneath its traditional façade beats
the heart of a 21st century college committed to sustainable
design and determined to reduce its environmental impact.

“My view is to have a strategic plan to make us more sus-
tainable. That’s been my passion since I got here,” says S.
Catherine (Palevsky) Longley ’76, Senior Vice President for
Finance and Administration and Treasurer. “Part of the chal-
lenge is that we have an historic campus and keeping that
great feeling while modernizing buildings is not always easy.”

Since coming to Bowdoin in 2002 from her former position
as Commissioner of the Maine Department of Professional
and Financial Regulation, Katy Longley has been leading

Bowdoin’s concerted effort to reduce energy consumption
and solid waste in order to make the College more environ-
mentally friendly and economically efficient. The new Coffin
Street Dormitories are just the most complete manifestations
of these green initiatives to date.Designed by Cambridge, Massachusetts, architect Kyu
Sung Woo, the $14 million dorms are models of sustainable
and contextual design. The clean, contemporary red brick
lines fit in modestly with the dominant aesthetic of the cam-
pus, yet it is what you don’t see that makes the dorm com-
plex cutting edge in terms of sustainability.Seven 1,500-foot wells deliver groundwater to the base-
ment of the West Dorm where an array of heat pumps and
compressors, using a process that might best be described
as “refrigeration in reverse,” takes the water from 50
degrees to 180 degrees in order to heat the two buildings.
And geothermal heat is just the most obvious green feature
of the new dorms. 

F
IFTEEN HUNDRED FEET BELOW THE BOWDOIN COLLEGE CAMPUS, THE TEMPERATURE OF

THE GROUNDWATER IS A CONSTANT 50 DEGREES. BY DRILLING A SERIES OF WELLS, PUMPING

THE WATER TO THE SURFACE AND RUNNING IT THROUGH COMPRESSORS AND HEAT

EXCHANGERS, IT IS POSSIBLE TO HEAT AND COOL ENTIRE BUILDINGS WITH GROUNDWATER

WHILE REDUCING BOTH THE COLLEGE’S RELIANCE ON FOSSIL FUELS AND ITS PRODUCTION

OF GREENHOUSE GASES. AND THAT IS JUST WHAT THE COLLEGE HAS DONE WITH THE NEW RESIDENCE

HALLS ON COFFIN STREET, THE TWIN FIRST-YEAR RESIDENT HALLS THAT OPENED IN THE FALL OF 2005.

NEW GEOTHERMAL RESIDENCE HALLS CROWNTHE COLLEGE’S COMMITMENT TO SUSTAINABILITY.  BY EDGAR ALLEN BEEM

Architectural photos by Robert Benson.

INVISIBLEGREENINGOF  BOWDOIN
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BOWDOIN ADVERTISEMENT SPECIFICATIONS

Office of Bowdoin Magazine • 4104 College Station, Brunswick, Maine 04011 • 207.725.3133  Fax 207.725.3003 • magazineads@bowdoin.edu

DIGITAL FILES (preferred format)

Software Macintosh platform, in order of preference:

Press quality PDF (specific Distiller job options available upon request)

QuarkXPress 6.5

Freehand MX or Illustrator CS (EPS files: Convert type to paths, embed images into file)

Photoshop 7.0

Images CMYK and Grayscale images: TIF or EPS at 300 dpi (do not supply JPEG, GIF, or BMP).

Line art: TIF at 1200 dpi.

Fonts Use Postscript Type I fonts only. Do not use TrueType fonts. Include screen and printer fonts for 
all type appearing in layout and EPS art work. Include a list of all fonts used.

Proofs Provide a laser proof with ad. Include trim marks and separations. For color ads, a Matchprint, 
Kodak, or Iris proof is highly recommended for color accuracy. We cannot be responsible for 
color if a proof is not supplied (inkjet or color laser proofs are not acceptable).

Media CD or DVD preferred. You may also e-mail (if smaller than 5MB). 
When sending by e-mail, please mail or overnight proofs.

DESIGN SERVICES are offered at a minimum of $175 for ads 2/3-page or smaller.
Contact Jim Lucas at Pennisi & Lamare for a specific estimate: jim@pennisi-lamare.com, 207.781.7345

Materials Photographs (prints) or artwork should
not exceed 8-1/2" x 11".  

35 mm slides or other transparencies
are acceptable, negatives are not. 

Supplied text may be submitted in
Microsoft Word or hard copy form. 

BOWDOIN’S

200TH

COMMENCEMENT

D uring Bowdoin’s 200th com-mencement, President Millsencouraged the graduates tothink about what happens next intheir lives.
“Choosing a career is necessary andimportant, but you must also choosethe manner in which you will pursueyour goals,” he said. “What you willcome to know — if you don’t already— is that the past four years have pre-pared you to serve effectively in leader-ship roles in your professions and com-munities across America and across theworld. They have prepared you tomake a living, but they have also pre-pared you to make a difference.”Senior Class President Peter D.Hastings tied the present to the past bycomparing his class with the Class of1806, Bowdoin’s first graduating class.“If we expect to honor our parents,our college and our own hard work,”Hastings said, “we must continue toseek ideals that we can be passionateabout. We must pursue our passionswith all the energy we can muster. Wemust combine our intellect with ourideals, and our pride in the past withour faith in the future. The Class of1806 would have expected no less.”
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BOWDOIN ADVERTISEMENT AGREEMENT AND INSERTION ORDER

Office of Bowdoin Magazine • 4104 College Station, Brunswick, Maine 04011 • 207.725.3133  Fax 207.725.3003 • magazineads@bowdoin.edu

Office of Bowdoin Magazine • 4104 College Station • Brunswick, Maine 04011 
Tel 207.725.3133 • Fax 207.725.3003 • E-mail magazineads@bowdoin.edu

Company/Advertiser Representative

Street Address City, State, Zip

Phone Fax E-mail Address

We (advertiser) agree to purchase advertising in Bowdoin magazine, published by Bowdoin College, on the 
following terms and conditions:

ISSUE ADVERTISEMENTS DESIRED COST

Size Requested Placement Rate Issue Cost

Vol. 1 Fall

Vol. 2 Winter

Vol. 3 Spring/Summer 

Total Cost

Amount Enclosed

AGREEMENT
Submission of Materials. Advertiser agrees to supply to publisher all
elements of the advertising to be published, including properly
formatted files and proofs by the “Copy” deadline indicated on the
Bowdoin magazine advertisement specifications card, incorporated
herein by reference. Advertiser understands and agrees that any
changes necessary to prepare or modify the advertisement to conform
to the size or production specifications listed will be added as
additional charges to the advertiser.

Cancellations. No cancellations are allowed after the “Space
Reservation” deadline indicated on the Bowdoin magazine deadline
and copy regulations card.

Publisher’s Discretion. Publisher reserves the right to place the word
ADVERTISEMENT on any material the publisher believes to resemble or
to be confusingly similar to the publication’s editorial or article format.
Advertisers are permitted to advertise in the magazine at the
publisher’s discretion; the publisher reserves the right to refuse or
cancel any advertising for any reason at any time.

Placement. Advertisements appear within the Class News section of
Bowdoin magazine, and placement with Class News is at the
publisher’s discretion, though requests are considered on a first come,
first served basis.

Errors. Publisher accepts no responsibility for any errors in advertisements
prepared or approved by the advertiser. Any substantial errors that are the
fault of the publisher will be subject to a reduction or reimbursement of
the amounts paid by the advertiser, but in no case will any claim arising
from any error exceed the amount paid for the advertisement by the
advertiser. Publisher shall not be liable for any consequential damages 

of any kind if for some reason the magazine does not publish an
advertisement or the advertisement is published incorrectly.

Indemnity. Advertiser’s materials are accepted and published upon
the representation that the advertiser has the right to authorize
publication of all contents of the advertisement and the
representations made therein do not infringe or damage any third
party. Advertiser agrees to indemnify and hold harmless the publisher
from any and all claims and resulting damages, loss, and expense
(including attorneys fees) arising out of the publication of the
advertiser’s material. These claims include, but are not limited to,
claims or suits for libel, violation of right of privacy, plagiarism, and
copyright infringement.

Frequency Discounts. Frequency discounts are based on the number
of advertisements placed in the magazine with a publication year.
Advertiser agrees that if the number of advertisements drops below
the number required for the frequency discount, the publisher will
adjust the rate of any remaining advertisements to reflect the higher
advertising rate (as specified on the Bowdoin magazine rate card) and
will bill the advertiser for the difference between the amount paid and
the full rate for the number of advertisements previously run.

Payment Terms. Advertiser must pay in advance. Payment must be
received by the “Space Reservation” deadline.

Scope of Agreement. These terms and conditions are the complete
understanding between the parties concerning all matters contained
herein, and any prior statements or representations are superseded by
this agreement.

Bowdoin College date
Office of Bowdoin Magazine 

Advertiser date



BOWDOIN AD SIZES

Office of Bowdoin Magazine • 4104 College Station, Brunswick, Maine 04011 • 207.725.3133  Fax 207.725.3003 • magazineads@bowdoin.edu

1/2 page horizontal

7" W x 4 1/2" H
(7" x 4.5")

1/6 page 
vertical

2 1/4" W x 4 1/2" H
(2.25" x 4.5")

1/3 page horizontal

4 5/8" W x 4 1/2" H
(4.625" x 4.5")

1/3 page 
vertical

2 1/4" W x 9 1/8" H
(2.25" x 9.125")

2/3 page

4 5/8" W x 9 1/8" H
(4.625" x 9.125")

1/12 page

2 1/4" W x 2 3/16" H
(2.25" x 2.1875")

1/6 page horizontal

4 5/8" W x 2 3/16" H
(4.625" x 2.1875")

1/2 page vertical

4 5/8" W x 6 13/16" H
(4.625" x 6.8125")

full page with bleed

Bowdoin trim size: 8 1/8" W x 10 7/8" H with 1/8" bleed
(8.125" x 10.875" with .125" bleed)

full page with no bleed

7 1/4" W x 9 5/8" H
(7.25" x 9.625")
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